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Predictive Data Analytics in Business
Predictive data analytics, location data technologies are crucial for the growth of an organization that is eager to identify and understands their valued customers. However, privacy allegations of amassing data from a consumer should be looked at keenly.  So, trustworthy computing implications and data protection techniques should be used to safeguard customers' loyalty and segmentation. With various firms, organizations have decided to use customer data analytics programs to identify their potential customers hence engaging with them directly focusing more on their service interests (Abbott, 2014).
As the Chief Marketing Officer at the grocery, I will lay down various strategies to ensure that ugly things do not happen to the consumers' data. This is because, if they happen, the consumer will distrust the grocery due to security breaches. Some of the ways that I will use data collection and predictive analytics to boost sales is by mitigating the awful basics of consumer data collection which include:
Maintaining Accountability with Customers- I will use customer data in a way that they appreciate.  There are always risks of taking consumers’ data without using it effectively to serve them (Kelleher et al., 2015). This is true because customers know you are collecting their data and if at some point they realize you are not using it well they will call out the company. 
Ensuring Compliance with Customer Data Security Regulations- Marketers, encounter a lot of laws concerning data collection, store, and use. So, as the Chief Marketer for my company, I will follow these regulations to keep the peace of mind, customer trust and at the same time avoid costly litigations. I will also work with legal team members within the company at the same time hire outside consultants to monitor compliance with these regulations.
Disclosure Drudgeries- I will place condition pages and privacy disclosure in my products so that the consumers need to this information for compliance. It is good for customers to know how their collected data was used and whom it was shared with. Though challenging, I will use this opportunity to state good things about the usage of data.
For the whole process to be successful, as a Chief Marketing Officer, I will always listen to my consumers, asking them which way they want their data used, train my employees on regulatory rules concerning customer data usage and finally, inform customers about the advantages they get by sharing their data.







  











 Work Cited
Abbott, Dean. Applied predictive analytics: Principles and techniques for the professional data analyst. John Wiley & Sons, 2014.
Kelleher, John D., Brian Mac Namee, and Aoife D'Arcy. Fundamentals of machine learning for predictive data analytics: algorithms, worked examples, and case studies. MIT Press, 2015.
